
Brecon Beacons National Park  
 

A Sustainable Tourism  

Destination? 
 

 



Sustainable  Development  

& Tourism 

 • Essential part of sustainable 

rural development 

• What else is going to keep 

our pubs & post offices 

going? 

• Businesses customers are 

NPA’s visitors 

• Tourism values and can help 

protect the environment 

 



Partnership Working 

• As a tourism destination, the Brecon 

Beacons covers: 

– 2 countries 

– 3 Welsh regions 

– 10 local authorities 

– 1200 businesses 

• All tourism work has to   

   be based on partnership  



Partnership Building 

• Sustainable Tourism 

Partnership 

– 48 members 

– 5 subgroups 

• Critical involvement of 

private sector 

• Brecon Beacons Tourism 



Communication is Key 
 

• Newsletter 

• Annual Conference  

• Training Programme 

• Sustainable Tourism 

Strategy 



Destination Management in the 

Brecon Beacons 

• Principles based on: 

– Sustainable Visitor Experiences 

– Business – Environment Links 

– Public Realm Management incl transport 

– Sustainable Marketing 

– Partnership Working especially public-private  

• ‘Developing tourism as if the environment 

& local people mattered’ 

 

 



PRODUCT DIVERSITY –  

Sustainable Visitor Experiences 

• Activity Tourism  

– Cycling, MTB, horse riding 

– Walking: Walking with 

Offa: Walkers are 

Welcome 

• Local Food 

– Link Tourism businesses 

to Producers 



BRECON BEACONS INTERNATIONAL DARK SKY RESERVE 



ENVIRONMENTAL RESPONSIBILITY 

• Integration with NP 

Management 

• Visitor Management 

Plan (COLLABOR8) 

• Green Tourism 

Programme 

• Visitor Transport 



Visitor Transport Initiative 



Make it Easy! 



Taxi Drivers – The Knowledge 



COMMUNITIES, PLACE MAKING 

& SUPPORTING BUSINESSES 



COLLABOR8 

• 2008-2012 

• 9 Locality clusters  

• 6 Themed clusters  

• Based on: 

–  Sustainability 

–  Sense of Place  

–  Quality 



Rural Alliances  
Interreg IVB North West Europe 



Interreg IVB North West Europe 

Rural Alliances – 12 partners  
Wales; Ireland; Belgium; Netherland; France; 

Germany 



Business – Community 

Alliances 
• Developing links and 

communications  

   between the two sectors 

• Plan together – act 

together 

• Rural  Vibrancy Index 

• Financial Engineering 

• Resource Efficiency 

 

 



Brecon Beacons 

• 2012-15 

• Develop from COLLABOR8 clusters 

• Make links with Community Councils, non-

statutory groups & residents 

• Looking to both develop AND manage 

tourism locally 

• Co-develop tourism action plan 

• Funds available to implement 

 



Brecon Beacons 

• 11 Alliances under development 

• Some from COLLABOR8 clusters, others 

from scratch 

• 6 business stronger; 4 community stronger 

• More community led where economy 

weaker 

• Incorporating Walkers are Welcome  





National Park Ambassadors 

• Businesses want to  understand how the 

destination works 

• 3 day Training Scheme + annual update 

• Specialists – Dark Skies, Geopark 

• Local Ambassadors 

 

 



Green Certification 

• Green Tourism 

Business Scheme 

• 44 members -15 Gold 

• Social Media Site 

• Marketing 

• Core part of brand 

• Training for ALL 

businesses 



EFFECTIVE MARKETING 

• Destination Status 

2009 

• Marketing Partnership  

– Coordinate effort 

– Combine finances 

– Agree actions 

• Website, PR, Brand 



GREEN TOURISM 

DESTINATION 

AWARD 





BENEFITS 

Businesses 

• Support & Coordination 

• Relationship with key stakeholders 

NPA 

• Communication of key messages 

• Relationship with economic 

development partners 

 

 


