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‘Get Britain Active Outdoors!’



Inactivity is world's fourth-biggest killer 

The pandemic of physical inactivity:  

global action for public health 

Inactivity kills over 36,000 a year in the UK 

Obesity killin
g three tim

es as 

many as malnutrition 

claims more than three millio
n 

lives a year worldwide

Obesity will cost the NHS 

£6.4bn per year in 2015
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‘Being Physically active is 
crucial to good health. 
If a medication existed that had a 
similar effect on preventing 
disease it would-be hailed as a 
miracle cure’ 

Prof Liam Donaldson, CMO





Open your door…. 
Britain has a garden out there.





UNPRECEDENTED CHANGE! 



Government funding for national parks 
slashed by millions over last five years
Despite promises to protect funds for national parks in the 
coming years, they will receive significantly less in 
Government grants by 2020



“There is nothing wrong with change, if 
it is in the right direction” 

Winston Churchill
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THE BURNING PLATFORM

Blockbuster 
Video

Print News Publishing

Kodak Film

Barnes & Noble Books





•Government sees the health benefits  

•Invests in outdoor spaces 
•Builds sustainable protection into policy 

•Builds interdepartmental working groups 
•Delivers long term funding plans across parliaments  



• BREXIT panic 
• Trump 

• Ministers change 
• Outdoors falls ‘out of fashion’ 

• New Ministers don't ‘get it’ 
• Sterling crashes, austerity bites etc…





































$700bn spent in sports industry 

£60bn spent on sports marketing 

Europe €11bn spent on Outdoor gear 

€550m spent on Outdoor marketing













• Centennial Challenge program;
•  $1: $1 private to federal match
• Congress appropriated $15 million 
• Matched with $33 million by National 

Park Foundation, Friends Groups etc.
• $48 million partnership - 69 projects. 
• Impressive R.O.R for taxpayers- worth 

repeating
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We are here.
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We are not the only consumer.
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The opportunity may be here…
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“Insanity;  
doing the same thing  
over and over again & expecting 
different results.” 

Albert Einstein





• Know your customer - existing & prospective
• It’s not about building walls?
• Selectively promote to support other? 
• Learn from success - Grand Canyon etc..?
• What can you offer partners? 
• What ROI does it give them?
• Know your partners - not philanthropy
• Not all new customers are bad
• Not all commercial partners are bad
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“There is nothing wrong with change, if 
it is in the right direction” 

Winston Churchill
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