
Why designated landscapes 

are good for the economy



The Forest of Bowland 
Area of Outstanding Natural Beauty

• Located in upland Lancashire & North 

Yorkshire

• 306 square miles, designated in 1964

• Important for blanket bog, heather 

moorland and breeding birds

• History of landed estates, isolated, hidden 

• Small staff team – 6 to 10 officers, working 

with a limited budget 
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Landscape and Economy

• Prosperity and Protection study suggests 

that ‘very little use appears to be made of 

the National Park in marketing the region 

as a whole, as a place for new investment’

• Natural Economy North West estimated 

that the environment generates £2.6bn a 

year in the region, and employs 109,000 

people
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Sense of Place project

• Strategy for sustainable tourism 2005

• European Charter for sustainable tourism 

in protected areas awarded 2005

• Sustainable Bowland programme 2006-08 

to develop infrastructure, products, 

network and marketing (NWDA funded)

• Sense of Place: to develop a distinct 

identity for the area and to enable 

businesses to market themselves within 

that, using their own strengths & interests



Sense of Place project

• A place to enjoy and keep special

• Delicious local food and drink

• A landscape rich in heritage

• A living landscape

• Wild open spaces

• A special place for wildlife

• A vibrant local economy and communities

• Toolkit, Training and web support
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Sense of Place project

• Improved branding and identity of our own 

marketing materials

• Improved understanding of what the AONB is 

and what it has to offer – both by businesses 

and by visitors

• Increased number of visitors seeing the ‘Forest 

of Bowland’ as a destination – from 21% in 2005 

to 33% in 2008 

• 88% of businesses now market themselves as 

being within the AONB



Sense of Place project

• Developed co-operation and joint working 

between businesses, eg wildlife blog

• Led to the development of the Sustainable 

Tourism Network, currently over 100 members

• The development of ‘Part 2’ and the creation of 

35 European Charter Businesses within the 

AONB today – all using the designation to 

support the local economy
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Bowland Experience Ltd

• 2010: new strategy, new Charter awarded 

• Looking to the future sustainability of Business 

Network – limited staff time and funding

• Set up a new social enterprise ‘Bowland 

Experience Ltd’ with three directors appointed

• Any profits go to ‘Bowland Tourism Environment 

Fund’ developing as a registered charity with 

three trustees from the business community 

• Able to trade, advertise, promote, and to raise 

funds and grants not otherwise available



Bowland Experience Ltd

• Bowland Experience Ltd will be able to: 

 sell ‘packages’ such as birdwatching holidays

 develop promotional tools such as a ‘Bowland 

App’ and a twitter account to advertise late 

accommodation deals and offers

 offer discounts on bulk buying

• BTEF acts as our visitor payback scheme

Ribble Valley Inns is our first corporate supporter
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further details available from:

www.forestofbowland.com

www.bowlandexperience.com

Mike.pugh@lancashire.gov.uk

cathy.hopley@lancashire.gov.uk

01200 448000

http://www.forestofbowland.com/
http://www.bowlandexperience.com/
mailto:Mike.pugh@lancashire.gov.uk
mailto:cathy.hopley@lancashire.gov.uk

