
GREEN TOURISM UPDATE MAY 2013 



• It should be profitable for business 

• It should not adversely affect the environment 

• It should be acceptable to the community 

• It should enhance the visitor experience 

The Principles of Sustainable Tourism 



                         What is the GTBS? 
 

 

 

• Sustainable Tourism grading programme developed in 1997 with VisitScotland 

 

• Owned & operated by private, not-for-profit company – Green Business UK Ltd 

based in Perth, Scotland - not funded by Government / agencies 

 

• Open to all types of tourism business in the UK and Ireland (2,300+ businesses) 

 

• Programme to help businesses be more efficient, save money, improve customer 

service, provide marketing advantage, inspire staff & engage with local community 

   

• 7000+ grading visits & criteria is now in its 4th edition – 6 full-time assessors 

 

• Only National Sustainable Tourism programme validated by International Centre 

for Responsible Tourism (ICRT) and endorsed by VisitScotland, VisitEngland, 

VisitWales, Northern Ireland Tourist Board and Failte Ireland 

 



•  2010 GTBS pilot in British Columbia – Canadian criteria  

Rolling out under license Spring 2013  

•  2011 - 15 Development of Sustainable Tourism & Quality 

programme in Sweden 

•  2010 Project in South Kerry – Rollout in Ireland 

International Expert Advice 

•  2007 - 2010 
Advised Qualmark  in New Zealand on 

development of Enviro-Mark 

http://www.qualmark.co.nz/index.jsp


Scotland    792 

South West     382 

South East     158 

North West     171 

North East       84 

West Midlands          62 

East England        113 

East Midlands          58 

Yorkshire    101  

London    145 

Wales    112 

Channel Islands      18 

Northern Ireland     17 

Ireland      23 

Isle of Man        3 

Canada       28 

Total     2267 

 Membership 

http://www.visitwales.co.uk/server.php?show=nav.6843


Why Business Join 

 
• 91% for personal environmental reasons 

 

• 84% for marketing advantage* (10% higher occupancy) 

 

• 80% have reduced running costs* (average 20%) 

 

• 74% to improve quality of experience* 

 

• 71% for satisfaction of guests and staff* 

 

• 58% of visitors would choose a green graded business** 

 

 

 

 
*   VisitEngland GTBS members survey March 2009 (300 businesses) 

**  VisitEngland Visitor survey 2010 (2000+ respondents) 



Groups 

http://www.marriott.co.uk/Channels/globalSites/default.mi?country=UK
http://www.menzies-hotels.co.uk/default.aspx


Membership 1997 - 2012 



Regional Roll-Outs (2000 – 11) 

   

  Technical / training seminars  

   Advisory visits  

   Case Studies  

   Business Clubs / networking 

   Registered Green Tourism Advisor 

   

   

   

   

• South Hams 

• Cairngorm 

• North Pennines 

• Northumberland 

• Cumbria 

• New Forest  

• Forest of Bowland 

• The Broads 

• North York Moors & Coast 

• Beacon Beacons 

• Powys 
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 Left Members 2008 - 12 
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                         Benefits of GTBS 
 

 

• Bespoke on site assessment and advise once every two years from qualified 

Sustainability advisor– identifying up to 20% cost savings in first year  

 

• Action plan, recommendations, on-going advice and support 

 

• Monthly technical newsletter / Social Media promotion 

 

• Marketing and promotional through GTBS – PR & Press campaigns as well as 

national and regional agencies and online booking companies such as: 

 

 - Expedia   - Travelocity  - BookDifferent.com  - Ecoholidayshop.com 

 - Booking Services International 

 

• Suppliers Discounts – e.g. 15% Delphis Eco, 15% Gilchrist & Soames, 30% Nordic 

Showerhead, offers on Ecover products, discount on Greentraveller.com etc. 

   

• GTBS website with Members Area, Technical factsheets, templates etc. and 

business listing 



Monthly Newsletters 



YouTube: GreentourismGTBS 

Twitter :  The_GTBS 

FaceBook : Green Tourism 

Social Media 



                     UPDATE / FUTURE PLANS 

 

 Version V of GTBS criteria 2014 

  

• Update + sector specific criteria  

• Stakeholders consultation Autumn 2013 

• Measures relating to quality – Minimum standards / legal etc 

• QA no longer a pre-requisite – will gain credit if graded by nationally 

recognised quality assurance programme 

• Incorporation of accessibility measures  

• Available Spring 2014 / Mandatory Spring 2015 

 



 

First Green Tourism Conference – Nov 8th 2013 
 

• Venue 

• @Bristol (GTBS Gold) 

• Conference will be internet streamed 

 

• Keynote speaker  

• Satish Kumar, Editor of Resurgence & The Ecologist 

 

• Motivation speakers  

• James Vaccona (Triodos Bank) & Michael Davies (StartUK) 

 

• Green Tourism Destination 

• Angela Reid-Nagy (Green Tourism Canada Licensee) 

 

• Goldstars Award Ceremony 

• 13 categories, People’s Choice and Green Tourism Destination UK 



 New Website – June 2013 

 

• Consumer Pages 

• Business to Business pages 

• Facebook feed 

• Promoting Partners 

• Groups 

• Destinations 

• Suppliers 



Enhanced Search  

 

• Google maps 

• Search business type 

• Search grading level 

• Search destination 



Enhanced Listing 
 

• What Makes us Green tab  

• Other awards tab 

• Green Attributes 

• Google map  

• Members login to change 

or add details including: 

• Photo gallery 

• Directions 



Business Pages 
 

• Saving Money 

• Improved Marketing 

• Latest News 

• Newsletter sign up  

• Green Directory  



Getting Started 
 

• Step by step guide 

• How to maintain continual 

improvement 

• Benefits / testimonials 

• Membership services 



01738 632162 

andrea@green-business.co.uk 

        The_GTBS 

        Green Tourism 

 

“Be the change you want to see in the world” 
 

Mahatma Ghandi 


