
Update since October 2012  
 



Connecting Sustainable Transport  
 

with Inspiring Experiences that 
 

contribute to Local Economies 



Content Publishing & Marketing  
not a certification scheme nor commission-based travel agency 

Greentraveller covers all visitor experiences, accommodation, eateries, 
attractions, locally-run activities & public transport 

 
Transport focus 

 
We visit the destination 

Professional Reviews of the destination and businesses 
written by travel writers 

 
Provide Services: social media, video production  

(consumer-facing sense of place) 





















10 National Parks 
 
Wales: 
Brecon Beacons 
Pembrokeshire Coast  
Snowdonia  
 
England: 
New Forest 
Peak District  
Lake District  
The Broads  
Yorkshire Dales  
Exmoor 
North York Moors 

10 Areas of Outstanding Natural Beauty 
 
Wales: 
Llŷn 
+Dyfi Biosphere 
 
England:  
North Pennines 
Forest of Bowland 
Suffolk Coast & Heaths 
Dedham Vale & Stour Valley 
Mendip Hills 
Nidderdale 
Howardian Hills 
Cornwall 

Other areas:  
City: Brighton 
County: Powys (Mid Wales) and Kent 



Featured Businesses Across All Greentraveller Guides 
 
• Accommodation (Hotels, B&Bs, Cottages, Bunkbarns and Campsites): 407 

 
• Places to eat (Cafes, Restaurants, Delis, Farmers’ Markets): 365 

 
• Locally-run activity operators (Walking, Cycling, Horse-riding, Birdwatching, etc): 318 

 
• Visitor Attractions (Museums, Galleries, Forest Parks and Learning Centres): 115 

 
Total = 1,205 businesses 



Addressing the Challenges of Destination Partners 
 

•Aligning tourism strategic objectives  
with overall management plan objectives 

 
• Route to Market for Certified Businesses 

 
• Sustainable Transport 

 
•  Connecting local tourism businesses to landscape 

 
•Total visitor experience 

 
•Increasing bed nights/doing more with day visitors/ 

extending stays to multi days 



Update since October 2012:  
 

Video 
 

Social Media 
 

Websites, Apps, Booklets 
 
 



The Value of Video 
 

Video now accounts for half of all traffic on the internet 
 

“On Facebook, Videos are shared 12x more than links and text posts combined” (Simply Measured 2012/bizEsolutions) 
 

“Someone viewing a video will remember its message 58% more than if they read text alone” 
(Simply Measured 2012/bizEsolutions) 

 
“Of the markets reported by comScore, Germany ranks as the leader in online video viewing, with 45 million 

 unique viewers watching an average of 187 videos for 19.6 hours per viewer in April…. The UK emerged as the 
 third strongest online video market in engagement with 166 videos watched for 17.0 hours on average per viewer.” 

 
“Of 3,800 social media marketers, 76% cited YouTube and video marketing  

as their top area for investment in 2012” (Brainshark) 
 

“If a picture is worth a thousand words, a product video could very well be worth a thousand sales….  
video now appears in 70% of the top 100 search results listings, and… viewers are anywhere from  

64-85% more likely to buy after watching a product video”  (Kissmetrics) 
 

“Videos in universal search results have a 41% higher click-through rate than plain-text results “ (eConsultancy) 
 

“According to a Forrester research study, having a good online video marketing strategy can actually  
increase your likelihood of achieving first page Google rankings by up to 53 times. For as popular as online 

 videos have become, video marketing is still widely underused by businesses.” (eConsultancy) 
 

For more info on stats on video use: 
http://www.invodo.com/html/resources/video-statistics/ 

http://www.magnetvideo.com/content/101+online+video+statistics+for+2012/26169 
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